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This study aims to analyze several factors that influence public interest in 

saving in Islamic banks in the City of Tasikmalaya. These factors are 

location, knowledge, facilities, and promotions. This study uses primary 

data by giving questionnaires to the people of Tasikmalaya City, with a 

total sample 100 respondents. The method used was Multiple Linear 

Regression. Based on the analysis that has been done. The results found 

that the variable of location, knowledge, and promotion have a significant 

and positive effect on the community’s interest of saving in Islamic banks 

at Tasikmalaya, but the facility variable have not significant effect on the 

community’s interest in saving. 
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INTRODUCTION 

The existence of Islamic banks in addition to conventional banks indicates the start 

of a new era in the national banking legal system (Kasri, & Kassim, 2009; Ahmad, & 

Luo, 2010; Farook, Hassan, & Lanis, 2011; Abdullah, Percy & Stewart, 2015), namely 

the era of the dual banking system. Furthermore, the government has also issued a new 

regulation specifically regulating sharia banking (Ahmad, & Hassan, (2007; Nicholls, 

2010; Alam, Zainuddin, & Rizvi, 2019; Mahdi, 2019; Aprilianto, 2020), namely 

through the Law of the Republic of Indonesia Number 21 of 2008 concerning Sharia 

Banking. The existence of support for Islamic banking both from the Muslim 

community, religious institutions and the government, triggered the development of 

Islamic banking which was quite rapid (Venardos, 2012; Hanif, 2014; Kammer, et. al., 

2015; Alamsyah, 2015; Abedifar, et.al., 2015; Hassan, & Aliyu, 2018). 

The rapid growth of Islamic financial institutions is inseparable from the role of the 

community itself (Iqbal, & Mirakhor, 2011; Dewa, & Zakaria, 2012; Hassan, & Cebeci, 

2012; Aris, Othman, & Azli, 2013; Abdullayeva, et, al., 2019). Islamic banks do not 

specialize in the use of only the Muslim community, but the whole community can use 

it (Awan, & Bukhari, 2011; Amin, , Isa & Fontaine, 2013; Rammal, & Zurbruegg, 

2016; Nugroho, et. al., 2017; (Jaiyeoba, et. al., 2018; Mergaliyev, et. al., 2019; Khan, et. 

al., 2019; Nugraheni, & Widyani, 2020). However, there are still many people in 

Tasikmalaya City who have not yet decided to become customers in Islamic banks 

(Erwin, Abubakar & Muda, 2018; Firmansyah & Gunardi, 2018; Diawati & Loupias, 

2019; Marlina, Nasrullah & Ginanjar, 2020). Dissemination of information about sharia 

banking has not been evenly spread resulting in misunderstanding of sharia financial 

institutions and sharia banking (Zainurahman & Mardani, 2020; Mawardi, Widiastuti, 

Al Mustofa & Prasetyo, 2020; Ceha, et. al., 2020). Many people do not understand 

correctly what is Islamic financial institutions, how the system works, what are the 

products offered in Islamic banking and what are the advantages of Islamic financial 

institutions when compared to conventional banking (Albaity & Rahman, 2019; Rahmi, 

et. al., 2020; Utami, & De Guzman, 2020). This should be a challenge for Islamic 

banking to increase promotion of product introduction, at least in line with conventional 

banks so that Islamic banking has many interested people, especially the people of 

Tasikmalaya City.  

Several research was conducted related to this research, such as conducted by 

Abdallah & Lubis (2013) found that the customer’s decision to choose to save at an 

Islamic bank is due to location factors. This location factor becomes one important 

thing when building a business or business. Research conducted by Abhimantra, 

Maulina, & Agustianingsih (2013); Sari  (2017);  Mariadas & Murthy (2017) found that 

the fact of knowledge has a positive effect on the decision of customers (students) to 
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choose to save at Islamic banks. Research conducted by Yupitri & Sari, (2012), 

Fathurrahman & Azizah (2018) found that the customer's decision to save at an Islamic 

bank is due to facility factors, where the public is more concerned with complete and 

easy-to-use facilities that will make customers willing to use Islamic bank services. The 

facility was a convenience felt by customers in saving and withdrawing funds from the 

bank. Sunardi & Aniarsih (2013); Muklis, Reni, & Nurmaolidah (2015) found that 

promotion had a significant effect on the interest of Islamic Village residents to save 

BPRS. this is because the promotion has the aim to influence prospective customers to 

become curious about the offered sharia banking products and become interested in 

conducting transactions on sharia banking 

However, those research was limited to a particular region and different object of 

research, therefore this study aims to discuss the factors that influence Tasikmalaya’s 

community to choose Islamic banks. 

 

RESEARCH METHOD 

Uses data obtained by field surveys to the community in the City of Tasikmalaya. 

The type of data used in this study is primary data. This data was obtained from people 

in the City of Tasikmalaya who use Islamic banks. This data was obtained by 

distributing questionnaires to selected respondents. The samples in this study were 100 

respondents. 

Then the instrument quality test is carried out and the data consist of validity and 

reliability. The purpose of holding the validity and reliability of the instrument is to 

obtain information about the quality of the instrument used, namely information about 

whether or not the requirements have been met, namely whether the tools that have been 

made to collect data are valid or reliable (Sugiyono, 2008). To be able to find out 

whether the regression model used has fulfilled the requirements or criteria, normality 

test, auotokerrelation test, multicollinearity test, and the last test is heteroscedasticity. 

The data analysis tool used is multiple linear regression analysis with the aim of testing 

whether the independent variable has an influence on the dependent variable 

simultaneously or partially (Ghozali, 2006). Can be formulated as follows: 

Y = bo+ β1X1 + β2X2 + β3X3 + β4X4 + е   . . . . .... 

Where:  

Y : Community Interest in Savings in Islamic Banks 

bo : Constants 

β1..., β4 : The coefficients of each Independent Variable 

X1 : Location 

X2 : Knowledge  

X3 : Facility 
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X4 : Promotion 

e : Epsilon (influence of other factors) 

 

The respondents consisted of 51% male and 49% female. Majority of respondent 

were student of Student of Senior High School with a percentage of about 71%, 

followed by Student of Undergraduate School about 15%, Student of Junior High 

School about 9%. On the othe hand, the age of most respondents was at 21-25 years 

with the number of 64% and the lowest age of respondents is 45-50 years with the 

number of 1%. It can be interpreted that those who fill the dominant questionnaire who 

was at age between 21-25 years old. 

Table 1. Respondent’s Profile 

No Content Frequency Percentage 

1 Gender   

 Male  51 51% 

 Female  49 49% 

 Total Respondent 100 100% 

2 Background of Education   

 Student of Elementary School 1 1.0% 

 Student of Junior High School 9 9.0% 

 Student of Senior High School 71 71% 

 Student of Vocational Undergraduate School 3 3.0% 

 Student of Undergraduate School 15 15% 

 Student of Postgraduate School 1 1.0% 

 Total Respondent 100 100% 

3 Age of customer    

 16-20  15 15% 

 21-25 64 64% 

 26-30 5 5% 

 31-40 6 6% 

 Above 40  10 10% 

 Total Respondent 100 100% 

 

In this study, there are four indicators to determine the determinant of savings, 

which are: location, knowledge, facilities, and promotion.  

Based on the results of validity with a lot of 100 respondents it can be seen that the 

whole statement regarding the location, knowledge, facilities and proposals submitted 

for respondents to the people of the City of Tasikmalaya is valid, because it can be seen 

from a significant level of <0.05 so that it can be concluded that the whole statement 

that exists in the questionnaire can be said to be an instrument to measure research data. 

Based on the reliability test results obtained by calculating the Cronbach alpha 

coefficient of the five variables above> 0.06 thus it can be concluded that all questions 

from both the independent variable and the dependent variable are reliable. 
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In this study the location variable the value of VIF <10 is 2,184 <10. On the 

knowledge variable the value of VIF <10 is 2,452 <10, on the facility variable the value 

of VIF <10 is 2,395 <10. And the promotion variable is the value of VIF < 10 is 2,162 

<10. Therefore it can be said that it does not have multicollinearity. 

This study shows that the results of heteroscedasticity test from location (0.420), 

knowledge (0.163), facilities (0.786), and promotion (0.681). Of the four variables, 

heteroscedasticity did not occur because the significant value of each variable> 0.05. 

 

RESULT AND DISCUSSION  

The results in the table 2, shows that the amount of Adjusted R Square is 0.531 

or 53.1%. So it can be concluded that the interest in saving at Syariah Bank (Y) is 

influenced by location, knowledge, facilities and promotion variables, amounting to 

0.531 or 53.1% and the rest is explained by other variables that is equal to 0.469 or 

46.9% outside the model. 

Based on the Summary model shows that the amount of Adjusted R Square is 

0.531 or 53.1%. So it can be concluded that the interest in saving at Syariah Bank (Y) is 

influenced by location, knowledge, facilities and promotion variables, amounting to 

0.531 or 53.1% and the rest is explained by other variables that is equal to 0.469 or 

46.9% outside the model. 

 

Tabel 2. Result of R-Square, F-test dan T-Test  

 
Determination Coefficient Test 

Model Summary 

Model R R-Square 
Adjusted R 

Square 

Std. Error of 

the Estimate 

 

1 .742a .550 .531 1.93521  

Simultaneous Test F 

ANOVAa 

Model 

1 
Sum of 

Squares 
Df 

Mean Square 
F Sig. 

Regression 435.211 4 108.803 29.052 .000b 

Residual 355.779 95 3.745   

Total 790.990 99    

Result of T-test 

Model 

1 

Standardized 

Coefficients 
Sig. Interpretation 

  

Location .205 .013 Significant   

Knowledge .284 .009 Significant   

Facility .063 .562 
Not 

Significant 

  

Promotion .263 .010 Significant   

 

Based on the table above shows that an F value of 29,052 with a significant level 

of 0,000 compared with a significant level (α = 5%) or 0.05, then the value of sig <α = 
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0,000 <0.05 because sig <α then it is concluded that Ho is rejected and means that the 

independent variables together have a significant effect on the dependent variable. 

Based on the table above, it was concluded that the location variable obtained a 

significance value of 0.013. Thus the significance value obtained <0.05. Then it can be 

concluded that the location variable has a significant and positive influence on people's 

interest in saving at Islamic banks. Research on location is strengthened by  Abdallah & 

Lubis, (2013) concluded that location has a significant positive effect on people's 

decisions to save at Islamic banks. Location becomes an important thing when building 

a business or business. Having a strategic location and easily accessible is often the first 

choice because it facilitates consumer mobility. Furthermore, it is also necessary, if a 

bank has a strategic location, many branches and easy to find this will increase the 

interest of the public to save in Islamic banks. 

The knowledge variable gained a significance value of 0.009. Thus the 

significance value obtained <0.05. So it can be concluded that the variable of 

knowledge has an influence on the significant and positive public interest in saving in 

Islamic banks. This research was strengthened by Abhimantra, Maulina, & 

Agustianingsih, (2013); Mariadas & Murthy, (2017); Fathurrahman & Azizah, (2018) 

which stated that knowledge influences customers’ interest to save at Islamic banks. 

One's knowledge of an object is not the same between one person and another person. 

Depending on several factors such as education, media, information and scientific 

knowledge that a person has. Someone who has an understanding and knowledge of the 

Islamic economic and financial system will tend to choose Islamic banks, because 

Islamic economics and finance are based on fairness in the economy, not exploitation. 

Facilities variable obtained a significance value of 0.562. Thus the significance 

value obtained> 0.05. Then it can be concluded that the facility variable does not have 

an influence on people's interest in saving at Islamic banks. This result is reinforced by 

Syafrina & Manik (2018) which concluded that facility variables were not significant 

and positive for factors that influence the interest of Non-Muslim communities saving at 

Bank Syariah Mandiri, because according to the non-Muslim community it does not 

matter the facilities and infrastructure of the Islamic bank. They are more concerned 

with the products offered by Islamic banks. Indeed the facility factor is one of the 

important factors that is able to attract prospective customers to use banking services. 

Complete and easy to use facilities will make customers willing to use the services 

provided by the bank. However, the facility factor is not a determining factor for 

customer decisions, especially for customers who are driven by an understanding of 

Islamic banks that are fair, low risk and profitable. 

The promotion variable obtained a significance value of 0.010. Thus the 

significance value obtained <0.05. Then it can be concluded that the promotion variable 
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has an influence on people's interest in saving in Islamic banks significantly. This 

research is strengthened by previous studies, such as Yupitri & Sari (2012); Sunardi & 

Aniarsih, (2013); (Muklis et al., 2015) which found that the promotion variable has a 

strong influence on customers’ interest to save at Islamic Banks. Promotion had the 

objective to influence prospective customers to become curious about Islamic banking 

products offered and become interested in conducting transactions in Islamic banking. 

The more promotions conducted by Islamic banking, the more potential customers will 

attract the attention. 

 

CONCLUSION 

Results from this study indicates that the location variables, knowledge 

variables, and promotion variables have a significant and positive effect on the interests 

of the people of Tasikmalaya City saving in Islamic banks. significant and positive 

effect on the interests of the people of the City of Tasikmalaya to save in Islamic banks. 

While the facility variable does not have a significant and positive effect on the interests 

of the people of the City of Tasikmalaya saving at an Islamic bank. 

However, future research may add wider population and sample of the study to 

find the more ideal model of the research and more valid result. The questionnaire used 

by researchers was also still relatively insufficient in exploring respondents’ 

information. 
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