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	ABSTRACT 
The research aims to determine the positive and negative perceptions of Gen Z towards politicians in Indonesia, either in the mass media or in person. This study focuses on Gen Z individuals aged 17 to 27, with a research sample consisting of 100 respondents. Data analysis was conducted using qualitative methods, following stages that included identifying positive and negative variables, grouping these variables, and retesting them for accuracy. An assessment scale was utilized to measure perceptions. The findings revealed that Gen Z believes politicians have largely failed to meet their expected responsibilities and have often violated the standards they should uphold as political figures. Consequently, their overall perception of politicians is predominantly negative.
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	Recently, intense attention to issues in various media has become a means of political learning for people in Indonesia. People who initially did not understand and were ignorant became literate and began to discuss and criticize it. Discussion and criticism are not only political issues but also their derivatives, namely policies and politicians, both by bureaucrats, formal groups, and informal groups. Politics and politicians have become an exciting topic in various places, especially after changes to the law regarding the age provisions for presidential and vice presidential candidates, the 2024 general election followed by regulations on the age limit for candidates for governor and deputy governor. This all gave rise to various speculations, conjectures, and prolonged debates and gave rise to groups of pros and cons both among men and women, parents and young people (Erikson & Josefsson, 2019).


Young people are the next generation, one of which is Generation Z or Gen Z, who were born between 1998 and 2007. Gen Z is very used to technology and social media, so they tend to use this platform to advocate for political and social issues (Pradhana & Diponegoro, 2020). Many members of Gen Z are concerned with issues of climate change, social justice, gender equality, and minority rights. Gen Z has had the right to vote and participated in elections once or twice. Most of them are skeptical of the existing political and economic system, so they want change and innovation. The involvement of Gen Z in general election activities as party voters who will determine the candidates for leadership and representatives of the people has a reference in making these decisions. Their various backgrounds provide an overview not only of being a voter but also of interest in being part of politics and becoming a politician. A political career is considered as an option, especially in participating in building a better country and nation.
A political career for some people and Gen Z is actually not just a job but has a heavy and big responsibility for the bearer. Politicians are obliged to create a better nation and state towards a just, prosperous, and prosperous society. Thus politicians must have competence, honesty, and independence to fight for the fate of the people who have elected them. However, there are still many politicians who do not meet these requirements, such as having a bad background, being incompetent, being dishonest and not being neutral. Not all of Gen Z's hopes for politicians are realized because the expectations and reality are different, meaning that expectations are in the form of positive perceptions, in reality there are also negative perceptions.
Gen Z's hopes for politicians, which are positive perceptions, are good things in politicians that will improve the performance of politicians themselves and together to create a better Indonesia. These good things include: leaders who are inspirational, transparent and accountable, produce relevant policies and have credibility and integrity. Inspirational leaders are often associated with the performance of creative, innovative and energetic politicians who come up with brilliant ideas and are able to attract attention. Transparency, accountability and communicativeness show politicians who have a clean footprint and are able to communicate actively on social media and are responsive to criticism. Relevant policies are the ability to respond to and resolve environmental issues, support education and social welfare. Credibility, integrity and professionalism refer to non-involvement in scandals and having a positive professional background.
Gen Z still finds negative perceptions about politicians such as issues of corruption and authority (Barnes et al., 2018), personal and group interests, negative campaigns and patterns, and empty promises and promises. Corruption and authority is rampant corruption and authority that occurs with OTT politicians in various sectors. Personal and group interests are inevitable because becoming a politician requires expensive costs and ties to the supporting party. Negative campaigns and polarization often occur through personal attacks, hoax news, and SARA issues. Incompetence and empty promises by making grandiose promises and deception to deceive the public.
Several research results show that Gen Z's perception of a politician's career can vary greatly, depending on many factors, including personal experience, cultural background, information received through the media, and the country's or region's political situation. But overall, Gen Z tends to appreciate politicians who are clean, transparent, innovative, and focused on issues relevant to their future. On the contrary, they reject politicians involved in corrupt practices and nepotism, who are not transparent or accountable.
Literature Review 
Leader and leadership
Leaders are individuals who can influence and direct other people toward achieving certain goals. Characteristics often found in a leader include vision, self-confidence, inspiration, integrity, and decision. Leaders must have a clear vision of the future and be able to communicate this vision to others. Effective leaders believe in their own abilities and the abilities of their teams. Leaders are able to inspire and motivate others to achieve common goals. Good leaders act with honesty and ethics. Leaders must be able to make the right decisions and often under pressure.
Leadership (Leadership) is the process or action of leading a group of people or an organization. It involves using skills and strategies to influence and direct a team or organization. Some of the main aspects of leadership include communication, delegation, motivation, problem solving and team development. Ability to convey information clearly and effectively to team members. Distribute tasks and responsibilities to others in an efficient and effective manner. Create an environment that encourages team members to give the best of themselves. Identify problems and find effective solutions. Help team members to develop and reach their full potential.
The difference between leaders and leadership is in the focus of individuals and processes, characteristics and skills, influence and implementation. Leader Refers to the individual who leads, while leadership Refers to the process or action that leads. Leaders are usually identified based on their personal characteristics, whereas leadership has more to do with the skills and techniques used to lead. Leaders focus on their personal influence on others, whereas leadership involves how that influence is implemented to achieve goals. Overall, an effective leader must master leadership skills to be able to lead well, and an effective leadership process requires leaders who have personal qualities that can inspire and motivate others.
Politics and politicians
Politics is a process of formation in society which, among other things, takes the form of a decision-making process, especially in the state. This understanding is an attempt to combine various different definitions regarding the nature of politics known in political science. Politics is often associated with power and authority, government, public policy, ideology and the electoral process. Politics deals with who has power and how that power is used to make decisions. The systems and structures used to govern society, including institutions such as the executive, legislative, and judiciary. Decisions and actions taken by the government to achieve certain goals, such as public welfare, security, and justice. A collection of beliefs and values ​​that influence a person's or group's view of how society should be governed. The mechanism used to elect leaders and representatives, such as general elections.
Politician is a word that has the same meaning as politician. This word is a loan originating from Dutch which means a person who is involved in politics. In general, politicians or politicians are the term for those who are involved in politics and work to convey the aspirations of the people. The job of being a politician is one of the dream professions that still attracts the interest of many people. This profession is also very suitable for anyone who has a high sense of justice and wants to fight for people's rights. The characteristics of politicians are campaigns and elections, policy making, representation, negotiation and compromise, political communication. Politicians are often involved in campaigns to win elections and obtain positions in government. Once elected, politicians are involved in the policy-making and decision-making processes that affect society. Politicians represent the interests and voices of their constituents in government institutions. Politicians often have to negotiate and reach compromises with other politicians, parties, and interest groups to achieve political goals. Politicians must communicate with the public to explain policies, respond to issues, and build support.
The difference between politics and politicians is in the concept of individuals, activities and actors, scale. Politics is a broad concept that includes various processes and structures, while politics are individuals who play an active role in the political context. Politics includes decision-making activities, organizing society, and forming policies, while politicians are the actors who carry out these activities. Politics can occur at various scales, from local to international, while politics usually operates within a specific context such as a country, region, or city. Overall, politics is the framework within which collective decisions are made and implemented, while politics are the agents who work within that framework to influence, direct, and implement those decisions.
Politician gen Z
Gen Z politicians are individuals born after 1997 and are active in politics. This generation grew up in the digital era with wide access to information and technology, which shaped their views and approach to politics. The characteristics and roles of Gen Z politicians are digital native, high social awareness, inclusive and diverse, progressive, new approach to politics. Gen Z grew up with digital technology, so they are very adept at using social media and online platforms to communicate, organize and spread political messages. Many Gen Z politicians care deeply about social issues such as climate change, social justice, gender equality. They are often involved in activism movements from a young age. This generation is more ethnically, culturally, and gender diverse than previous generations, and they tend to push for inclusivity and representation in politics. Many of them have progressive political views and support structural changes in government and society to achieve justice and equality. They bring a new approach to politics, including more transparent and participatory ways of communicating with constituents, campaigns and decision making.
The roles of Gen z politicians are advocacy and activism, use of social media, innovation in campaigns, participation in elections and public office, collaboration and lying. Many Gen Z politicians are starting to get involved in politics through advocacy and activism, organizing reflections and campaigns for issues they care about. They utilize platforms such as Instagram, Twitter, TikTok, and YouTube to interact with voters, campaign on issues, and build a base of supporters (Peng, 2020). Gen Z politicians often use innovative campaign strategies that leverage technology and data analytics to reach broader audiences and more effectively. Several Gen Z politicians have run for and been elected to local, national, or even international government, bringing a fresh and dynamic perspective to politics. They tend to work together with other groups, both inside and outside their political party, to achieve common goals and advance a progressive agenda.
The challenges facing gen Z politicians are lack of love, skepticism and institutional barriers, social and media pressure. Due to their relatively young age, they may face challenges in terms of lack of political and governance experience compared to older politicians. They may face skepticism from politicians and older voters, as well as institutional barriers that hinder innovation and change. Gen Z politicians are often under the media spotlight and face immense social pressure, both online and offline. Gen Z politicians bring energy, innovation and a new perspective to politics, with a focus on critical issues and the use of technology to empower and connect with their constituents.
Perceptions of politicians
Perception is the process by which individuals organize, interpret, and give meaning to sensory information received from their environment. Perception not only depends on the physical stimuli received by the senses, but is also influenced by previous experiences, expectations, context, and the individual's emotional state. Perceptions of politicians have 2 different things, namely positive perceptions and negative perceptions. Positive perceptions are related to good things, whereas negative perceptions are things related to being disliked and avoided (George et al., 2018).
Positive perceptions are related to inspirational leadership, transparency and accountability, relevant policies, credibility, and integrity. Gen Z tends to admire politicians who are innovative and have progressive ideas that are relevant to current and future challenges. Young and energetic politicians often find it easier to attract the attention of Gen Z, because they are considered to understand and be closer to the aspirations of the younger generation. Politicians who demonstrate transparency in performance and policies, and have a clean track record of corruption, receive positive appreciation from Gen Z. Politicians who communicate openly and actively on social media, and are responsive to input and criticism from the public, tend to receive positive perceptions. Politicians who prioritize environmental policies and climate change receive support from Gen Z who care deeply about these issues. Policies that support quality education and better social welfare have also received a positive response. Politicians who are known to have high integrity and are not involved in scandals or corrupt practices gain the trust of Gen Z. Experience and a strong professional background are also important factors in positive perceptions of politicians.
Perception is a negative view or interpretation that tends to be detrimental, pessimistic, or unfavorable towards an object, situation, or individual. This perception can be influenced by various factors such as previous bad experiences, fears, prejudices, or stereotypes. Negative perceptions can significantly influence a person's attitudes, behavior and decisions. Negative perceptions are related to corruption and nepotism, low transparency, empty rhetoric and lack of understanding of the younger generation. Politicians involved in corruption cases receive a strong negative perception from Gen Z, who want a clean and transparent government. The practices of nepotism and dynastic politics are also viewed negatively because they are considered to undermine the principles of meritocracy and justice. Politicians who are not transparent in decision making and use of public funds tend to receive criticism from Gen Z. Politicians who avoid accountability and do not want to take responsibility for policies or mistakes made are perceived negatively. Politicians who often make political promises without concrete realization are considered untrustworthy. Negative campaign tactics and personal attacks on political opponents are also considered unethical and unproductive (Ross & Caldwell, 2019). Politicians who don't understand or care about issues relevant to young people, such as technology, the future of work, and digital rights, tend to receive a negative perception. An outdated and uninteresting communication style also makes politicians less attractive to Gen Z. Overall, Gen Z tends to appreciate politicians who are clean, transparent, innovative, and focused on issues that are relevant to their future. On the contrary, they reject politicians who are involved in corrupt practices, nepotism, and are not transparent or accountable.
	
Method 
Procedure and participants 
This type of qualitative research uses descriptive analysis to explain and describe research objects and subjects. This research emphasizes process and meaning. Theoretical studies direct the research focus under the facts in the field. The research population is Gen Z, namely young people born in 1997-2007 from several regions in Indonesia, taking a total sample of 100 respondents. The sample selection used an accidental sampling technique, namely distributing questionnaires to respondents who were found. Sample collection was carried out from January to April 2024 using Google Forms.
The first stage asked respondents what positive and negative perceptions they had of politicians. Second, collect, identify, and group answers. The third stage asks about positive and negative perceptions of politicians based on questions that have been grouped using answers on a scale of 1-5, from strongly disagree to agree strongly. Fourth, tabulate the results of the respondents' answers. Fifth, calculate the average of respondents' answers, and sixth, interpret the results of calculations based on the scale range formula, namely:
Scale Range = (m-1)
                              m
                        = (5-1)   = 0.80
                                 5


The scale range values ​​start from 80 as in table 1 below:
Table 1 Scale Range
	No
	Scale Range
	Information

	1
	  1.00-1.80
	Strongly disagree

	2
	>1.80-2.60
	Don't agree

	3
	>2.60-3.40
	Simply agree

	4
	>3.40-4.20
	Agree

	5
	>4.20-5.00
	Strongly agree




The dimensions of politicians' perceptions are explained in table 1.
Table 2 Measurement
	Variable
	Dimension
	Indicator

	Positive perception
	Change Agent
	to improve social, economic and political conditions, serving the public and fighting for the interests of the people.

	
	Leader and inspire
	honest and have integrity, role models, sources of inspiration,  able to carry a vision and mission for mutual progress.

	
	Community Builder
	Politicians are often involved in community development projects and improving public services., Seen as individuals who care about the welfare of society.

	
	Policy Determinants
	policy maker, influence important decisions,  ability to draft useful laws and regulations.

	Positive perception
 
	Corruption and Abuse of Power
	to be corrupt, abuse power, skepticism towards the integrity and ethics of politicians.

	
	Personal and Group Interests
	considered to prioritize personal interests or certain groups, prioritize the agenda of political parties or donors

	
	Negative and Polarizing Campaigns
	campaigns filled with negative rhetoric, polarization and division of society, use sensitive issues to gain support.

	
	Incompetence and Empty Promises
	unable to fulfill their campaign promises, empty promises, public lies



Research model
The research model on negative perceptions of politicians and their impact according to Gen Z is carried out using a systematic research model by identifying dimensions that form positive and negative perceptions, analyzing and providing recommendations.


Figure 1 Research Model

Result and Discussion 
Result
The characteristics of the 100 research respondents were seen from gender, age, education and employment status.
Table 3 Characteristic respondents
	Characteristic  
	Male 
	Female  
	Total

	
	Amount
	%
	Amount
	%
	

	Gender 
	45
	45
	55
	55
	100

	Age 17-21
	13
	13
	26
	26
	39

	Age 22-27
	32
	32
	29
	29
	61

	Senior high school
	22
	22
	24
	24
	46

	Bachelor 
	21
	21
	25
	25
	46

	Master 
	2
	2
	6
	6
	8

	Employee
	9
	9
	7
	7
	16

	Jobless 
	36
	36
	48
	48
	84



Based on the results of table 2, it can be explained that the majority of respondents in this study were women, 55%, because women find it easier to give opinions. The age of most respondents was 22-27, as much as 60%, because Gen Z, who are more mature, have freedom of expression in giving their opinions. The majority of respondents have a bachelor's degree, as much as 46%, which shows that most respondents have achieved a bachelor's degree education. The largest number 9% are men, and the largest number of people who don't work are women, as much as 48%, because they are all still studying.



Table 4 Positive Perception
	No
	Dimension
	Indicator
	Average
	

	

1.

	

Change agent 
	To improve social
	2.58
	TS

	
	
	To improve ecnomic conditions
	2.02
	TS

	
	
	To improve political conditions
	1.99
	TS

	
	
	Fighting for the interests of the people
	1.77
	STS

	
	Total 
	2.09
	TS

	

2.
	

Leader and inspire
	Honest   
	1.64
	STS

	
	
	sources of inspiration
	1.91
	TS

	
	
	able to carry a vision 
	2.35
	TS

	
	
	able to carry a mission for mutual progress.
	2.23
	TS

	
	Total
	2.03
	TS

	


3.
	

Community Builder
	Politicians are often involved in community development projects 
	2.18
	TS

	
	
	improving public services
	2.01
	TS

	
	
	Seen as individuals who care about the welfare of society.
	1.82
	TS

	
	
	Community empowerment
	2.05
	TS

	
	Total
	2.02
	TS

	

4.
	

Policy Determinants
	Policy maker
	1.93
	TS

	
	
	Policy decision
	1.79
	STS

	
	
	Ability to draft useful laws 
	1.93
	TS

	
	
	Ability to draft useful Regulations.
	2.1
	TS

	
	Total
	1.94
	TS



This table can be explained in the change agent dimension, namely politicians as agents of change who are demonstrated by their ability to improve conditions, economics, and politics and fight for the people's interests. Each of these indicators is explained with values ​​collected from respondents. Respondents' perception of politicians' ability to improve social conditions was 2.58 and disagreed that politicians could improve economic conditions by 2.02. Respondents' perception of politicians' ability to enhance political conditions was 1.99, and they disagreed that the existence of politicians could not improve economic conditions. Respondents' perception of politicians' ability to fight for a better life in society was 1.77, and they disagreed that politicians could fight for a better life. The average value of the change agent dimension is 2.09, meaning that politicians cannot become agents of change.
In the leader and inspire dimension, the ability to become an inspiring leader is demonstrated by honesty, a source of inspiration, and the ability to realize the vision and mission. Each of these indicators is explained with values ​​collected from respondents. Respondents' perception of honest politicians was 1.64, and they disagreed that there were honest politicians. Respondents' perception of politicians' ability to be a source of inspiration was 1.91. Respondents' perception of politicians regarding their ability to realize their vision was 2.35, or they disagreed that the existence of politicians could not improve economic conditions. Respondents' perception of politicians regarding their ability to realize their mission was 2.23, or they disagreed that politicians could not fight for a better life in society. The average leader and inspiration score is 2.03, meaning politicians cannot lead and be an inspiration overall.
In the community builder dimension, the ability to build communities or groups in society is demonstrated by the ability to build communities, improve public services, improve community welfare, and community empowerment. Each of these indicators is explained with values ​​collected from respondents. Respondents' perception of politicians regarding community abilities was 2.18, and they disagreed that politicians could build communities or groups in society. Respondents' perception of politicians' ability to improve public services was 2.01. Respondents' perception of politicians regarding their ability to build public facilities was 1.82, and they disagreed that politicians' presence could improve public services. Respondents' perception of politicians regarding their ability to improve people's welfare was 2.05, and they disagreed that politicians could improve people's welfare. The average value of community building ability is community building.
In the policy-determining dimension, the political ability to determine policy is demonstrated by policymakers, policy decision-makers, the ability to make plans, and the ability to use policy. Each of these indicators is explained with values collected from respondents. Respondents' perception of politicians who can create policies is 1.93, or they disagree that there are politicians who can make policies. Respondents' perception of politicians' ability to decide on policies was 1.79, meaning that respondents disagreed that politicians could decide on policies. Respondents' perception of politicians regarding their ability to create policy designs was 1.93, and they disagreed that politicians could develop them. Respondents' perception of politicians' ability to use or implement policies was 2.1 or disagreed that politicians could implement policies. The average value of the ability to determine policy is 1.94, meaning politicians are unable to decide on policy. This data highlights a significant distrust in the political competence of current politicians among Gen Z respondents.
Table 5 Negative Perception
	No
	
	Indicator
	Average Score
	Information 

	1
	Corruption and Abuse of Power
	To be corrupt
	4.33
	SS

	
	
	Abuse power
	4.37
	SS

	
	
	Skepticism towards the integrity 
	4.11
	S

	
	
	Skepticism towards ethics  
	4.45
	SS

	
	Total
	4.32
	SS

	2
	Personal and Group Interests
	considered to prioritize personal interests
	4.35
	SS

	
	
	considered to certain groups
	4.36
	SS

	
	
	prioritize the agenda of political parties
	4.31
	SS

	
	
	prioritize the agenda of political donors
	4.13
	S

	
	Total
	4.29
	SS

	
	
	campaigns filled with negative rhetoric
	4.03
	S

	
	
	polarization and division of society
	4.11
	S

	
	
	use sensitive issues to gain support
	4.28
	SS

	
	
	Money politics
	4.38
	SS

	
	Total
	4.2
	S

	4
	Incompetence and Empty Promises
	unable to fulfill their campaign promises
	4.5
	SS

	
	
	Empty promise
	4.43
	SS

	
	
	Public lies
	4.17
	S

	
	
	Manipulate 
	4.31
	SS

	
	Total
	4.32
	SS



This table can explain the dimensions of corruption and power, individual and group interests, negative campaigns and polarization, incompetence, and empty promises. Indicators will describe this dimension with values ​​from the respondents' assessments.
The dimensions of corruption and polluting are actions that please oneself or others carried out by corruption, abuse of authority, skepticism of integrity, skepticism of ethics. Each of these indicators is explained with values ​​collected from respondents. Respondent's perception of corrupt politicians was 4.33, or firmly agreed that most politicians were corrupt. Respondents' perception of politicians abusing power was 4.37, and respondents strongly agreed that politicians used their power. Respondents' perception of politicians as skeptical of integrity was 4.11, and respondents agreed that politicians doubted their integrity. Respondents' perception of politicians who question their ethics is 4.45 or enormously agree that politicians have poor ethics. The average score for corruption and power hierarchies is 4.32, meaning that overall, respondents strongly agree that there are corruption and power hierarchies by politicians.
This table can explain the dimensions of corruption and power, individual and group interests, and negative cam. In the dimensions of personal and group interests shown by personal interests, group interests, party interests, and party donations, each indicator is explained with values ​​collected from respondents. Respondents' perception of politicians regarding individual interests was 4.35, and they firmly agreed that politicians prioritize individual interests. Respondents' perception of interest groups was 4.36, and respondents strongly agreed that politicians prioritize group interests. Respondents' perception of politicians regarding party interests was 4.31, and they firmly decided that politicians prioritize party interests. Respondents' perception of politicians regarding party donations was 4.13, and they agreed that politicians prioritize donations to parties. The average score for corruption and power hierarchy is 4.29, meaning that respondents strongly agree that politicians prioritize individual and group interests.
Negative campaigns, polarization, use of sensitive issues, and money politics show the opposing campaign and polarization dimensions. Each of these indicators is explained with values ​​collected from respondents. Respondents' perceptions of politicians who carry out negative campaigns with a value of 4.03 or agree that politicians carry out negative campaigns. Respondents' perception of polarization with a value of 4.11 or agree that politicians carry out polarization. Respondents' perceptions of politicians using sensitive issues have a value of 4.28, or politicians doing politics. Respondents' perceptions of politicians regarding political money, with a value of 4.38, strongly agree that politicians carry out money political campaigns. The overall average campaign and polarization score of 4.2 agrees with negative campaigns and polarization.
In the dimension of incompetence and empty promises, namely political inability to fulfill promises, empty promises, empty promises, manipulation. Each of these indicators is explained with values ​​collected from respondents. Respondents' perception of politicians regarding promises to fulfill promises is 4.5, or they enormously agree that politicians cannot fulfill promises. Their perception of politicians' empty promises was 4.43, meaning that respondents strongly agreed that politicians only make empty promises. Respondents' perception of politicians making public declarations was 4.17, and they decided that they made thems. Respondents' perception of politicians regarding political manipulation or policies was 4.31, and firmly agreed that politicians carried out manipulation. The average manipulation value is 4.32, meaning overall manipulation is carried out.
Demands and polarization, incompetence, and empty promises. Indicators will describe this dimension with values ​​from respondents' assessments.
The dimensions of corruption and pollution are actions that please oneself or others carried out through corruption, abuse of authority, skepticism towards integrity, skepticism towards ethics. Each indicator is explained with values ​​collected from respondents. Respondents' perception of corrupt politicians is 4.33, and they enormously agree that most politicians are corrupt. Respondents' perception of politicians abusing power was 4.37, and respondents strongly agreed that politicians used their power. Respondents' perception of politicians who are skeptical of integrity is 4.11, and respondents agree that politicians doubt their integrity. Respondents' perception of politicians who question ethics is 4.45, or enormously agree that politicians have bad ethics. The average score for corruption and power hierarchies is 4.32, meaning that respondents strongly agree that politicians carry out corruption and power hierarchies.

Discussion
From the explanations and descriptions based on the results of research data analysis, it can be analyzed in more depth as follows:
Positive perception
An agent of change is a position that can make changes for the better. Politicians are expected to make changes by improving conditions in society, the economy, and politics and fighting for the people's interests. Respondents stated that they disagreed with the ability of politicians to make changes, which were shown to be increasingly detrimental to the condition of society, the political economy, and the welfare of society. Respondents stated that existing politicians have not been able to become agents of change as desired by the general public, especially by Gen Z, who have high idealism, creativity, and invasion. Gen Z feels that there has been no meaningful change socially, economically, politically, and in terms of welfare; in fact, several cases have arisen, such as complaints about UKT, PK, and worker honorarium, which should concern politicians.
Leader and inspiration, namely the ability to have charisma that can be used as a role model for society, especially Gen Z. In terms of honesty, source of inspiration, and ability to realize vision and mission, it is still far from the expectations of Gen Z. For Gen Z, there are currently no political figures who can be used as leaders. An example of a figure as a role model shows the many cases involving politicians and the framing caused by conflicts between politicians. Gen Z's hope for politicians is that politicians provide role models with the ability to find and realize their vision and mission; this only becomes rhetoric during the campaign. Gen Z becomes unsympathetic to the emergence of politicians who cause a lot of noise.
Community building is the ability of politicians to build and embrace communities or groups in society through the ability to build communities, improve public services, improve community welfare, and empower society. Gen Z's perception of community development is that politicians cannot implement community development, which has been proven to accommodate still not many creative and productive groups that can increase activities and contribute to society. Gen Z forms more independent groups without the participation of politicians.
Policy determinants are the political ability to design, create, and implement policies. This activity has not been carried out optimally due to the background of politicians, not all of whom can draft and design regulations/laws. This is shown by several times when regulations and policies that have been issued have undergone several corrections due to discrepancies, protests, and demonstrations. This condition indicates that politicians do not have the ability and willingness to learn to plan, either in the form of plans or drafts that must be tested before publication.
Negative perception
The negative perception is an unfavorable perception caused by politicians' behavior, which is considered immature, lacking commitment and communication, and unable to carry out their duties well. This negative perception comes from the dimensions of corruption and power fraud, individual and group interests, negative campaigns and polarization, as well as incompetence and empty promises. Indicators will describe this dimension with values ​​from the respondents' assessments.
Corruption and covering up power is using your power for things that are not good in the form of bribery, abusing power, skepticism of integrity, and skepticism of ethics. Corruption is rampant among politicians, as shown in various media, making Gen Z not respond to politicians. Many activities and projects are used as opportunities to fulfill one's needs and obtain maximum profits from existing natural resources without paying attention to the impacts they will cause (Gutmann et al., 2020). Politicians commit corruption by controlling Indonesia's natural resources and using power to oppress and force their subordinates to follow their wishes. Political dynasties have negative impacts such as corruption, collusion, nepotism, undermining democracy, and destruction of order in government institutions and society (Suryono et al., 2018).
The dimensions of personal and group interests are indicated by personal interests, group interests, party interests, and party donations; each of these indicators is explained by the values ​​collected from respondents. Respondent's perception of politicians regarding these interests is that politicians are more concerned with themselves, their groups, and parties, which revolve only around that politician, so it isn't easy to gain the trust of the public and Gen Z. Various projects and positions revolve around, revolves around and is only intended for the family, groups, and parties so that prosperity is only for certain people and groups. Moreover, what is most relevant today is political dynasties, where politicians whose power forces their families to win elections, elections, elections and regional elections.
Negative campaigns, polarization, use of sensitive issues, and money politics show negative and polarization campaign dimensions. Respondents' perceptions of negative campaigns and polarization occur everywhere, which causes politics to run unhealthily. Before the election, the legislative and regional elections were filled with negative and polarizing campaigns that only wanted to benefit a group or group. Society has become divided and hostile towards each other by presenting SARA issues and the spread of money politics everywhere. This condition weakens the democratic system because only people who have money, even though they are unfit and incapable, will become politicians who will damage Indonesian politics. There is uncivilized political deliberation (Yamamoto et al., 2020). Populists often use more aggressive rhetoric (Nai, 2018).
The dimension of incompetence and empty promises is a politician's ability, capacity, and requirements, as well as the promises given to attract people to elect him. The indicators are political inability to fulfill political promises, empty promises, secrecy, and manipulation. Respondents' perception of politicians regarding promises to fulfill promises is that politicians only make promises at the beginning; after being elected, they ignore them and tend to make false statements to cover up all their promises. Apart from that, there is a lot of manipulation of election results, legislative and regional elections, by changing the results systematically and massively so those in power can get the most votes. 

Conclusion 
Gen Z, a generation born in 1998, is a generation that is familiar with technology and lives its life using technology, especially information technology. Gen Z, born from 1998 to 2007, sired adults, an adult, and the opportunity to vote for politicians with the 2024 election party. This election is the first and second experience for Gen Z, and it is significant in understanding character and the world of politics. The chaotic political conditions at the time of the election and until now have given rise to positive and negative perceptions.
Positive perception impacts good things in politicians, including agents of change, leaders and inspirations, community builders, and regulatory policies. Gen Z's positive impression of politicians, which provides for agents of change, leaders and inspirations, community builders, and regulatory policies, is considered unfit for politicians because they have not been proven to be able to produce and behave. Politicians are not yet agents of change, cannot be leaders and inspirations, build community builders only for themselves and their groups, and cannot create or fight for regulations for the benefit of the wider community. They prioritize the interests of individuals and their groups, carry out negative and polarizing campaigns, are less competent, and only make empty promises.
Based on this conclusion, it is necessary to normalize Indonesia's political situation and conditions so that the rules and policies are enforced correctly and fairly. Apart from returning democracy entirely by and for the people, not just a few people in power (Pet, 2021). Clean and honest political and political returns.

Limitations and Future Research Potential 
This research was conducted on Gen Z, who are actively studying and working to have more complete and accurate information on political issues and politicians. Meanwhile, Gen Z who have not worked because they are unemployed are not included in the research sample. Qualitative research tends to be subjective if interviews are not conducted in depth. Proposes future research on the same theme, but for all Generation Z, both those who are already working and those who are unemployed because they have not yet found work, and adds quantitative analysis tools to standardize research objectivity.
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